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| 'Union Europeenne
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Corporate Europe Observatory est...

- Une ONG créée en 1997 a Amsterdam

- Une équipe d’'une petite quinzaine de personnes,
environ la moitié a Bruxelles et le reste dans d’autres
pays européens (NL, DE, UK, DK...)

- une structure de recherche et de plaidoyer sur le pouvoir
politique et le lobbying des entreprises au niveau de
'UE

- financée par des fondations privées et des donations

Individuelles (nous n’acceptons ni subsides publics ni
financements d’organismes a but lucratif)
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9 le lobbying est une profession :
iInfluencer la décision publique pour le
compte d'interéts particuliers

Sponsored by

LANSONS -
ublic affairs i

Campalgn of The Year — Private
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‘A Fair Tax on Flying’ campaign
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Ici, un consultant en lobbying se vante d’avoir fait
annuler un article de loi francaise qui prévoyait de
taxer les produits de son client, Red Bull
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Home » Case Studies » Protecting a client’s business

QUICKLINKS Protecting a client’s business

Cur Clients

In late 2012, the French National Assembly voted an amendment to the draft bill on Social Security, creating a very high tax on energy drinks
{which basically would have killed the market). The objective was to dissuade young people from consuming these products, and to generate
revenue fo reduce the social security deficit. We were confacted by the leader in the sector to try to defeat this inifiative and to resiore confidence

in the product.

How we helped: We helped structure the relevant arguments (technical, legal, economic) and communicated the messages to the appropriate
stokeholders within Government and Parliament for a 3 month peried, in a crisis environment. In the end, the tax which was finally adopted by the
Parliament was a quarter of the amount originally proposed. After the adoption of the law, we contributed fo the process of challenging the fax
on energy drinks in court, on the basis that it did not comply with the French Constitution. The Constitutional Council eventually considered that the

tax was contrary fo the Consfitufion and repealed it.




Ie Iobbylng est aussli un territoire:
“celui du pouvow pollthue
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Le plus tot sera le mieux : imposer sa vision du
probleme dans le déebat public.
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une pratique tres sl

repandue : E

I am pleased that you have accepted the appointment as a Non Executive Director of the

e n g ag e r d e S Board of Ryanair Holdings ple. Your appointment will be confirmed at the next Board
Meeting, which is due to be held on the [ ] for a three year term, commencing
on [ ] and is subject ta the approvai of the next Ryanair AGM in September
fyear]. In advance of this you are invitéd to attend the next Board Meeting on |

(( anCienS )) du ] and T enclose herewith a set of papers for your review,

Remuneration of all Non Executive Direetors of Ryanair has been set
which will be paid in arrears. In addition you will be paid an annual

\
Systel I le (hOI I lI I leS cmndmmyfheof%mmspedﬁcadvimmhemaﬁddmmeﬁmﬂmd
Management on European Commission and Government refations including up to two
= . anmual visits with Senior Management to Brussels for meetings with the European
politiques e
! Board meetings of the company are scheduled quarterly in December, March, June and
September of each year, There may be some additional meetings or telephone Board
ings mecessary to approve significant transactions or other métters of importance,

fonctionnaires, resings ey g it i

As an Non Executive Director of Ryanair, both you and your immediate family (Spouse

NON EXECUTIVE DIRECTOR APPOINTMENT LETTER

aSSIStantS and dependant children up to the age 6f21 years) will qualify for free travel on all
Ryanair services, as well as reduced rate interline travel on other airlines, which may be
available through our Interline Department headed by | ] who can be

contacted at any time at +353 | 8121400,

parlemental reS .- ') May [ welcome you to the Board of Ryanair and say how much we are all looking

. . forward to working with you over_thc comipgﬂrraeym_s. We hope that you will have a
EX.. RyanAIr engage I'anC|en long and successful association with Ryanair as we continue to grow across Europe.
Commissaire au Marcheé

Intérieur, Charlie McCreevy,

Yours sincerely

Juliusz Komorek

pour organiser des réunions Company Secretary
avec ses anciens collegues ce.  David Bonderman - Chaimman
Michael O'Leary — Chief Executive

de la Commission




Figure 1. - Représentation du champ sous la forme de la distribution
du volume global de capital et de 'opposition U E .
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Quelgues chiffres

- a Bruxelles, entre 20 et 30.000 lobbyistes
professionnels permanents
- Un secteur economique pesant plus d'un
milliard d'euros par an
- Environ 70% représentent des intéréts
commerciaux; 20% des intéréts “publics”; 10%
restants sont la société civile “organisée”
- Commission Européenne: 33.000 salaries,
seulement la moitié sont fonctionnaires



Quelgues idées principales

le lobbying consiste a construire de la crédibilité : demi-
verités et mensonges par omission plutot que
mensonges directs
- faire passer le méme message par des canaux en
apparence independants les uns des autres, les
alliances sont essentielles
- le lobbying consiste aussi a faire le travail de votre
cible a sa place. Pour “rendre service”, étre
“constructif”... expertise “gratuite”??
la plupart des lobbies “historiques” européens crées sur
demande et avec financement de la Commission
- au niveau europeéen, le lobbying est (helas) banalisé et
partie intégrante du systeme



Les lobbyistes: difféerentes catég

Veolia Environnement EU lobbying in the water sector

ories
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EU initiatives on

. "health taxes"
EU restrictions

A

Plain packaging for
“unhealthy” products

Misleading nano
labelling provisions

Restrictive novel
foods regulation

Ban of advertising &
to children >12y

@ EU definition
of “children” >12y
. Restrictions on
. 'Ibottﬁed water
National restrictions
onePa @ @
Mandatory tradin
provisigns {UTP% (<]
Mandatory pravisions
8] on packaging sizes

@ Health-related criteria
for public procurement

on caffeine

Business impact

i Carbon pricing

Mandatory country-by-
country financial reporting

Likelihood to materialize

Aduertisingﬂ restrictions

Health-related .
el i Ney o ncsased preduc
Advertisi tricti ; : -
ve 'S?T;,gr ﬁ?sgf;'.ggg @ _  Restrictions on use D:srugtwe,funfaw e
@ EUbanofBPA delayed ¥ of plastics packaging EPR schemes
Discriminatory nutrient
® Allulose approval proﬁlesr}’cr claims ®

Discriminatory nutrition
(%] Iabel[ingsch;};es

© plan packages
@ MNational restrictions

Restrictive data
protection rules

« portion sizes

 Mandatory water
efficiency provisions

. Mandatory criteria for s
%" green public procurement _ Mandatory CO, emission
& reduction targets
Disruptive country of Mandato Restricti
afl ; ks . datory ener estrictive Eco- |
origin labelling provisions rg'l?,'gg?:atiﬁtr; % efficiency prows}%vns Design for coolers ©

EU ban of advertising
L to children =12y
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Le lobbying industriel raconté par ses
documents internes: Coca-Cola

Public policy risk matrix & lobby focus

Increased collection
and recycling targets

Mandato
BPA Iabeirl‘rng EU scheme for
. deposit systems ©
Restrictive health

Refillable quotas ¢

EU initiatives on

corporate taxes Protectionism against @

sugar imports
Restrictive sugar
Market management L

Taxation @ Trade & competition @ CSR and other

EU initiatives on “product
« quality” (sugar vs. HFS)

Mandatory environ-

EU definitionof &' mental labelling Introduction of new

PET trade remedies @

Introduction of new @
sweetener trade remedies

. Introduction of
ecolabel on foed

Mandatory provisions
« for Iobbyirnfgpactivities

@ Health & consumers &) Environment |

Classified - Internal use

@%Europe




Le lobbying industriel raconté par ses
documents internes : I'industrie des plastigues

SWOT ANALYSIS

STRENGTHS

» Willingness to fund further research and
position as responsible industry

= Sound production base in Europe and
network of contacts

Plasticscurope

WEAKNESSES

= Scientific evidence showing endocrine
disrupting properties of plastics

= Availability of good alternatives?

- Reputation management vs. political and
NGO forces

= ED strategy in DG ENVI

OPPORTUNITIES

* Plastics properties for applications which
alternatives do not have?

» Scientific research that can show different
results on endocrine disruptors
* Difficult scientific discussion

* Definition of ED criteria left DG ENVI for
DG SANCO

THREATS

* Big political pressure from Member States
(France, Sweden and Denmark most vocal)
and European Parliament

* Issue is highly political leading to high
probability of EU action

- Consumer organizations and
environmentalists’ pressure which could
lead to lower demand and business
reputation management issues

- Campaigning scientists




Le lobbying industriel raconté par ses
documents internes : I'industrie chimique

-

Impact of Long- Range Research (LRI) &g

general

Examples

For CEFIC members

» Improved positive reputation of
Chemical Industry

* Pan European survey 2014
"Chemical Industry Reputation"

* LRI among top reputation drivers
« Continue to raise awareness

» Better and cost-efficient decision
making

» Endocrine disruption: success on
threshold for ED based significantly on
LRI research in last 7 years

» Direct LRI dialogue with ECHA on
PBT to review guidelines

» Cooperation with ECHA and other EU
Institutions on skin sensitization

* RA instead of hazard regulation
on ED

» Reduce substitutions pressure on
major chemical product lines

» Saving potential of € 100,000 per
substance in REACH registrations
up to 2018

» Better quality "science"” based
decisions

» sharing knowledge between CEFIC
member companies in critical areas like
ED, mixtures and HBM

* Leverage of company knowledge
with CEFIC community

* Proactive dialogue and early
warning with Institutions/"pre-
advocacy"

* LRI called upon by EC, ECHA, EFSA,
JRC, US-EPA and OECD to contribute
+ Beta- tester of approaches to
combinations effects

* "Door opener" to Institutions on
"science of concern" for us

» Long term engagement with
research community raising
confidence and trust

« Putting order in "chicken house" of
molecular data

* Reducing complexity in ecotoxicology
* Develop benefit-risk approach for
innovation

* Reliable basis for decision
making within companies and
regulators on innovations




BUSINESSEUROPE

Le lobbying industriel o —
raconte par ses
documents internes : e

c!ausa for a possible upward revision by 2023,
« EU climate and energy commissioner Arias Caflete concluded in August that "Based

.
upon our calculation models. we should de facto achieve a reduction in greenhouse
USI| IeSS uro e eS gas emissions by 45% within the EU” by 2030 compared fo 1990 lavels b of

Ihese increased targets.

= German Chancellor Merkel stated she is “not very happy” about the Commission's

13 Seplember 2018

EU’s 2030 GREENHOUSE GAS EMISSION REDUCTION TARGET

. push and thinks “we first of all have to stick with the goals we have already set for
ourselves. | don't think constantly setting new goals makes any sense”,

S l I “ :a S a rOI Ial IX +  Commission President Juncker in his 2018 Stats of the Union on 12 September
stated that he supperts Caflete’s call both technically and politically.
2. Next steps - timetable

européeens) sur les objectifs P e

» The issue might be pushed into the sel of ions of the next Coundil
on 18 October 2018, In case of an agreemant (requiring unanimity), the impact on

- - ) EU legisiations such as ETS or Effort-Sharing is an unchear territory aven though the
Commission informally said that they have no plans of revisions at this siage. A
debate could be expected as well in the Environmant Council on 3 October.

» Itremains unclear when / how the Parfiament will position itself before COP24.

3. pe ad y and strategy

Members will be asked to discuss and agree on a line to take b;r BusinessEurope. As a
basis for discussion, several approaches are outlined

» To be rather positive as long as it remains as 8 polilical statement, with no
implications on the range of 2030 EU legistations (ETS, effort-sharing, efc.).

» Toopposs the new increase of ambition, using the usual arguments of global playing
fiaid, we cannol compensate lor others, elc

s To challenge the process, such as the meed for more transpsrency on the
calculations, need far an impact risk of creating instability, etc,

+ To “mimimise” the issue arguing that the formalisation of a 'de facto' extra ambilion is
not what matters most, What is key is lo persuade other major economies (o calch
up with tha EU's ambition, and to make our transition in Europe a success. For this
we need stabilily 1o mobilisa investments.

BUSINESSEUROPE nisbl

e To be rather positive as long as it remains as a political statement, with no
implications on the range of 2030 EU legislations (ETS, effort-sharing, etc.).

* To oppose the new increase of ambition, using the usual arguments of global playing
field, we cannot compensate for others, etc.

e To challenge the process, such as the need for more transparency on the
calculations, need for an impact assessment, risk of creating instability, etc.

« To “minimise’ the issue arguing that the formalisation of a 'de facto' extra ambition is
not what matters most. What is key is to persuade other major economias to catch
up with the EU's ambition, and to make our transition in Europe a success. For this
we need stability to mobilise investments.
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Les deux documents precédents soulignaient I'importance et
I'intérét de contrbler autant que possible la production
scientifiqgue sur les questions dangereuses pour les intéréts
économiques des lobbies concernés. Monsanto ne dit pas
autre chose ici.

Message

From: HEYDEMNS, WILLIAM F [FND,.-"lDDD] [,-"D=M'DNSANTDIDU=NA—11]DD-D1,.I"CN=REEIF"IENT5}'CN=23D?3?]

Sent: 4/10/2001 6:09:25 PM

To: JACOBS, ERIK [AG/5040] [erik.jacobs@monsanto.com]; MARTENS, MARK A [AG/5040]
[mark.a.martens@monsanto.com]; MCKENNA, RUTH M [AG/5040] [ruth.m.mckenna@monsanto.com]; VAN
BOSSUYT, ALFRED [AG/5035] [alfred.van.bossuyt@monsanto.com]

Subject: RE: Propachlor sample request

all,

Please don't do anything until we discuss this. Data generated by academics has always been a major
concern for us in the defense of our products.

(Source : Monsanto Papers)
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FLEISHMAN

INTERNATIONAL COMMUNICATIONS

FH ‘TECcH SPOTLIGHT' N. 7

s your organisation ready for HI
the European Citizens’ Initiative?

ONG,

!

mouvements
soclaux :

attention aux

contre-facons

THE EUROPEAN CITIZENS' INITIATIVE IS NOT A FANTASY,

SOME ORGANISATIONS HAVE MADE IT WORK ALREADY

The European Citizens’ Initiative is not a tool reserved for NGOs; corporations can
use it too. Below are two examples of successful pan-European petitions, one led
by eBay, the other by Greenpeace. When similar petitions are carried out in 2012,
they will result in policy actions by the EU institutions.

EBAY'S PETITION TO STOP UNFAIR TRADE
PRACTICES

“We, the undersigned, oppose attempts by
certain brand owners and manufacturers to
unfairly limit the sale and resole of their
products on the internet.”

Launched in July 2009, this petition had
already reached 750.000 signatures in just
a couple of months when it was officially
presented at the European Parliament. The
petition was made available on the eBay
Grassroots Campaigns website, which is
managed by the Government Relations
Team. This made it easily accessible to the
community of eBay users who were willing

to support it.

GREENPEACE'S 1 MILLION FOR FACTS NOT
CROPS

“We call on you (the President of the
European Commission) to put a
moratorium on the introduction of GM
crops into Europe and set up an
independent, ethical, scientific body to
research the impact of GM crops and
determine regulation.”

This petition was carried out in 2010 in
cooperation with Avaaz, a website that
provides free online campaigning tools to
help politically-minded citizens to organise
themselves. It reached a million signatures
in just seven months. The petition is now
aiming for 1.500.000 signatures.




Cela dit: si les agences de relations
publiques tentent d'imiter les
mobilisations populaires (astroturfing —
fausses ONG), c'est parce ¢a marche.

En fait, au niveau européen, seule la
mobilisation citoyennes parvient (parfois
a faire bouger les lignes et a rappeler atL
politigues ou se situe l'intérét général.
Ces derniéres années ont vu plusieurs
mobilisations pan-européennes de la
société civile (TTIP, glyphosate etc) qui
ont pese lourd et les mobilisations trans-
européennes se multiplient. Des
lobbyistes industriels commencent a se
plaindre que les ONG sont plus
puissantes gu’eux (c’est faux mais c’est
bon signe). Avis aux amateurs (-rices) !

"la copie,
c'est le »
succes!"

(Coco Cha r{ei,
1959)

Merci pour votre attention

Martin Pigeon, Corporate Europe Observatory

WWWw.corporateeurope.org
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